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This research is conceived to be shared freely. However, should you
mention it or use it in any publication, on paper or digital, entirely or in
part, we kindly ask you: (1) to refer to it as “The Ganassa Report 2020:
the State of Football in East Asia,” (2) that you mention Ganassa as its
creator and that you publish our URL: www.ganassa.jp. Please contact us
at info@ganassa.jp for any matter relative to this report and to discuss
football in East Asia in general. Thank You.
And -yes!-, we are also looking for partners and sponsors for 2021.
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Infosummary
Only a very small
percentage of
Singapore
supporters have
changed the club
they support

72.5% 8.2%
Almost three out of four
Singaporean fans support
a club that plays in the
Premier League

One third of Singaporean fans indicated that they
picked their favourite club because of their playstyle

32.9%

Less then half of the Singaporeans who support a
European Club also follow their National team - The lowest
percentage among the countries surveyed in East Asia

Singapore
Internet websites are the most popular source
for Singaporean supporters to get informed
about their favourite club

42.3% 62.1%

Five of the
top six clubs
supported by
Singaporean
fans play in the
Premier League
28.4% of Singaporean
support the same
team as their father.
This is nearly twice
the 14.5% East Asia
regional percentage

52.4%

Over half of the Singaporean supporters watch most
or all of the games played by their favourite club
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The Ganassa Report
About a year ago, in the summer of 2019, we were looking for ways to
enhance the portfolio of services we offer our clients, and decided to focus
upon certain research. Our task was to gain a solid grasp on the behaviour of
the fans in the region where we work, East and Southeast Asia.
The first question was: “Which are the most popular clubs in each country?”
We also wanted to get more information on the fans, and specifically who they
are: how old they are, what jobs do they do – we wanted their full profile!
Finally, we hoped to learn about their behaviour vis-a-vis their lives as
supporters: how do they get informed about their favourite clubs? Do they
watch every match? Have they bought an official jersey this season?
Well, it has been said that nowadays you can find anything on the internet, so
we approached our search with great optimism… only to discover that
basically none of the data we were looking for existed - or if it did, it was not
public.

Be that as it may, it was clear that there was only one way to get the data that
we wanted. So, we rolled up our sleeves and – as we have done several times
in the past – brought together a team of football brains from across Asia and
started gathering information from six different countries. Beginning with
Southeast Asia, our goal was to interview hundreds of people in each country,
approximately half of them in the streets and the other half online.

choices, and how support for a European club mixes with that for a local team
and national teams. Overall, we believe we have successfully begun to define
the “body and soul” of Asian fans. However, this is only the beginning. A lot of
lessons were learned in the making of this research, and there are already
plenty of ideas to improve it in the years to come.

It is not always easy to get the busy and somewhat shy Asian people to open
up about their passion for football, but we quickly gained experience and after
overcoming a few hiccups we cruised through the first four countries. Alas, as
we started with the fifth, early in 2020, COVID-19 swept across the planet and
we were forced to complete the surveys in China and Japan mostly online.
By the end of spring 2020, we had gathered over 130,000 pieces of data,
provided by almost 5,500 European football clubs’ fans in Vietnam, Indonesia,
Singapore, Korea Rep., China and Japan.

As some of us have worked for more than ten years as chief or managing
editors in Asia, we decided to pull some strings and asked our influential
friends in the region – top journalists, TV producers, heads of fan clubs,
players etc. with the same result: we got some interesting opinions, but no
hard data.
We offer our work as our contribution to the ongoing discourse on football as
a worldwide phenomenon. We hope that the leagues, clubs, media, sponsors,
fans and football lovers around the world can make good use of the data we
are willing to share with the community; and we are always open to ideas,
comments and criticism that will allow us to come back with an even better
report.Thanks to all who have worked on this project, and all who will read
and utilise this data. But mostly, thanks to the Asian football fans, who found
the time and were willing to tell us about themselves: the hope is that thanks
to this research many will be able to serve them better - as they deserve

How is this possible, we wondered? We live in an age when football has finally
opened its doors to data: Moneyball, Soccernomics, Soccermatics, with plenty
of online platforms capable of dissecting every element of a football match…
Is it possible that nobody has taken the time to gather data on the most
important people in the game – the fans?

We then organised all information into six separate reports plus a regional
summary. For the most part, the data confirmed the impression that many of
us who had worked in the region for several years had, but, for the first time,
it gave us precise numerical details on fans tastes and behaviour. So we now
finally know for a fact that Manchester United is the most beloved club in East
Asia, that LaLiga's popularity has surpassed Serie A, that Asian fans love
social media (but in their own language!), that many still buy counterfeit
jerseys and that in the Orient as well, Borussia Dortmund is every football
geek’s “second favourite club”.
Most interestingly perhaps, we have managed to profile reasons why fans
choose or change their favourite club, the influence parents have on such

Cesare Polenghi, CEO
Ganassa PTE LTD
Higashikawa, Japan
June 25, 2020
Cesare Polenghi is a native of Italy and resides in Japan since 1994. His career as journalist, editor
and content producer has brought him all around East Asia, where he has opened over 20 football
websites in ten different countries for goal.com, football-channel.jp and football-tribe.com . As a TV
commentator, Cesare has appeared in over 300 shows, mostly in Japan, before opening his own
agency, Ganassa, in 2016. He lives between Tokyo and Higashikawa, in Hokkaido, Japan.
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Foreword to the Singapore Report
Singapore, a ‘little dot’ in the Southeast Asian region, displays similar results
to those found in the surveys of its neighbouring countries. Manchester
United, Liverpool and Arsenal are ranked as the three most popular teams,
while the English Premier League is clearly the most supported league,
mustering 72.5% of the total votes. This is in line with most Southeast Asian
countries, where English teams are more popular than those from other
leagues, and traditional powerhouses such as those mentioned above are
situated as fans’ favourites. It should also be noted that as supporters are
exposed to more quality European football than ever, their preferences have
become increasingly acute – as demonstrated by the fact that 32.9% of fans
choose their favourite team based on play style ahead of any other factor.
As the data bears out, orthodox European powerhouses United, Liverpool and
Arsenal lead the popularity charts in the region, with several clubs including
United and Arsenal paying visits to the island to engage with fans by way of
competitive pre-season tours. Not only that, but Liverpool have also hosted
Legends XI games, which have included former star players such as John
Arne Riise. As teams become more creative in this way, engaging with fans in
Singapore is becoming more diverse than ever,
On account of its guaranteed safety, Singapore is situated as the Asian hub for
world trade, and as a result there are plenty of Asia-Pacific (APAC) offices of
European clubs and leagues on the island. For instance, LaLiga opened its
Asian office in Singapore in 2017 to increase its presence and popularity in
the region. The English Premier League also opened its APAC office in
Singapore last year, with the aim of creating a base in the APAC region to
support its broadcast partners and fight the piracy of its content. It is not only
these leagues which are active in the country, and clubs such as Borussia
Dortmund and PSG have also opened offices in Singapore in order to do
business in APAC and engage with their fans in the region.

Singapore Telecommunications Limited, commonly abbreviated to Singtel,
holds the broadcast rights for the English Premier League (EPL) in Singapore
until May 2022, at which point the multinational conglomerate will have been
the official EPL provider for 12 consecutive years. Aside from the EPL, Singtel
also holds the rights for the UEFA Champions League, FA Cup, and eight other
football leagues and cup competitions.
There are currently no social media accounts operated by European clubs
targeted at the local population in Singapore. This is in large part likely due to

the English-speaking ability of the majority of the population in an
environment where citizens can access information freely – and do so to a
great extent. With Liverpool FC having now added the Premier League crown
to its recent triumphs in the UEFA Champions League and Club World Cup and
having a large number of fans residing in Singapore, the time is ripe for them
to add to their localised events to further meet the needs of their followers on
the island. In Singapore, European clubs can supplement their regional
successes on the pitch with multinational marketing success off it.
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Singapore at a Glance
5,850,342

42.2

#114 in the World

Years Old

100%

Population

Median Age

Urban Population

98.1%

84.5%
39.3mb/s

US$63,987
per Year

2020

2020

of Population

2020

Cellular Speed

Literacy (over 15)
2003

Connectivity
2020

GDP per Capita (PPP)
2019

Sources: Worldometers, World Bank, International Telecommunication Union, Opensignal, IMF
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Survey’s Respondents
Street
69.2%

25.5

#15 in the World

Years Old

Male
77.4%

Online
30.8%

Average Age

Female
22.2%

Source

Other
0.4%

Gender

Occupation
Student
Education
Marketing
Management
Business
IT
Tech
Media
Banking
Sales
Other

45.7%
5.3%
3.6%
3.5%
2.8%
2.6%
2.6%
2.5%
1.9%
1.9%
10%

20%

27.6%
30%

40%

50%
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Age of Respondents

13.5
Years Old

5.5%

0-5yo

31.9%

6-11yo

19.5%

12-14yo

35.1%

15-20yo

7.5%

21-30yo

0.5%

Over 31

Average age when
became a supporter

0%

8%

16%

24%

32%

Age fans started to support a European Club

40%

2009
to

2013
Peak years when most
Singaporeans started to follow a
European club

-90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19

Year fans started to support a European Club
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Most Supported European Clubs
24.1%

Manchester United

19.2%

Liverpool

11.4%
10.4%

Arsenal
Barcelona

6.7%
6.4%

Chelsea
Tottenham Hotspur
Real Madrid
Manchester City
Juventus
Bayern Munich
PSG
Borussia Dortmund
Atletico Madrid
Ajax
Milan
Other

5.2%
4.3%
3.3%
2.3%
2.3%
1.5%
0.6%
0.5%
0.5%
1.3%
5%

10%

15%

Q: Which is your favourite European Football Club?

20%

25%
The Ganassa Report
The State of European Football in Asia
©2020 Ganassa LLC, Japan

Other Favourite Clubs
14.8%

Barcelona

11.7%
11.7%

Manchester United
Real Madrid

8.7%

Juventus

6.5%
6.2%
6%
6%

Borussia Dortmund
Tottenham Hotspur
Arsenal
Liverpool

Chelsea
PSG
Atletico Madrid
Bayern Munich

of Singaporean fans sympathise with
a second and a third club

2.3%

Milan

Inter

of Singaporean fans sympathise
with a second club

4.6%
4.4%
4%
3.7%
3.5%

Manchester City

Ajax

38.1%
16.8%
10.4%

of Singaporean fans sympathise with
a second, a third and a fourth club

1%
1%
3%

6%

9%

12%

Q: Do you support any other European Football Club in other leagues? Which teams? (up to three)

15%
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Most Supported Leagues (by club)
72.5%

EPL

16.1%

LaLiga
Serie A

4.1%

Bundesliga

3.8%

Ligue 1
Others

2.3%
1.2%
10%

20%

30%

40%

50%

Q: In which league does your favourite European Football Club play?

60%

70%

80%
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Reason for Supporting a European Club

14.3%

16.6%

32.4%

Family

Friends

Player or
Manager

32.9%

21.4%

11.8%

Playstyle

History

Other
*Respondents could give multiple answers

Q: Why did you choose the European Football Club you support?
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Influence of Parents
Supports same team as father
28.4%
Supports different team from father
17.3%

r
e
h
ot

M

Doesn't have / know father
3.9%

Doesn't have / know mother
2.0%
Supports same team as mother
10.2%
Supports different team from mother
5.4%

Father is not interested in football
50.4%

F

r
e
h
at

Mother is not interested in football
82.4%
Q: Do you support the same European Football Club as your father/mother?
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Switching Club
Supporters who have
Switched to another club

91.8%
8.2%
Switched

Did not Switch

Age at which Switch happened
6-11yo

10.8%
15.4%

12-14yo

43.1%

15-20yo

27.7%

21-30yo
over 31yo

3.1%

Adopted Club
Liverpool
Manchester U.
Manchester C.
Barcelona
Arsenal
Juventus
Real Madrid
Tottenham
Chelsea
Other

Abandoned Club

15.4%
15.4%
12.3%
9.2%
7.7%
7.7%
7.7%
7.7%
6.2%
10.7%

Manchester U.
Real Madrid
Liverpool
Barcelona
Arsenal
Chelsea
Bayern Munich
Milan
Tottenham Hotspur
Other

40%
15.4%
9.2%
7.7%
6.2%
6.2%
3.1%
3.1%
3.1%
6%

Reason for Switching

Fell in love with a player and supported his club
Family / Friends
Fell in love with another club
Favourite player changed club
Club supported was playing boring football
Dislike player(s)
Disliked the manager
Lack of results
Disliked how the club is managed
Disliked the supporters
Don't know / Don't remember / Other

18.5%
13.8%
12.3%

6.2%
6.2%
6.2%
6.2%
4.6%
3.1%
3.1%

Q: Have you ever changed the European Football Club you support? If yes, why, at what age and which club did you used to support before?

20%
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News Sources

62.1%

59.7%

Internet News

Social Media

(English* language)

(English* language)

37.2%

17.2%

5.9%

TV

Newspapers
and Magazines

Other

*Singapore has four official languages. We used English as it is the most widely understood. Respondents could give multiple answers
Q: Where do you get news about your favourite European Football Club?
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Watching your Favourite Club
Most Games
40.1%

All Games
12.3%

None
4.1%

Few Games
14.2%
Some Games
29.3%
Q: How often do you watch matches of your favourite European Football Club?
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Behaviour
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Purchasing Favourite Club’s Jersey this Season
Purchased official jersey
27.3%
Purchased counterfeit jersey
14.1%
Did not purchase jersey
58.6%

Q: Did you buy your favourite European Football Club’s jersey this season?

The Ganassa Report
The State of European Football in Asia
©2020 Ganassa LLC, Japan

Following Singaporean Football
Mostly
27.4%
Fully
25.5%
Mildly
15.2%
Not at all
31.9%

l
a
n
tio

a
N
e
h
t
w
o
l
Fol

m
a
e
T

w
o
l
l
Fo

n
a
b

u
l
c
al

e
h
t
d

e
u
g
a
e
l
l
a
c
lo

c
o
l
a

Fully
20.1%

Mostly
22.2%
Mildly
18.1%

Not at all
39.6%
Q: Do your support your country’s national teams? Do you support a local team and the local league?
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Data Story
It goes without saying that the English Premier League is much
beloved in Singapore. 72.6% - nearly three out of four football fans
in Singapore – say they support an English team, marking a solid
domination and competitive advantage over the competitors. Still,
this consensus is much more polarised than elsewhere, with the
big three clubs – Manchester United, Liverpool and Arsenal –
totalling 54.6% of the supporters. This is the most significant
“oligopoly” discovered in all the countries we have analysed so far.
It’s worth adding here that, despite the massive popularity of the
EPL in Singapore, clubs like Chelsea can only muster slightlybelow-average figures, while Manchester City does no more than
confirm the share it has elsewhere in Asia.

As a matter of fact, 28.4% of Singapore-based football fans share a
passion for the same team as their father, a figure that is almost
double the overall trend of our surveys in East Asia (14.5%), while
79.2% of these father-son couples support the same EPL club – a
higher figure than the general country trend. This may not sound
encouraging for stakeholders from other leagues, but a slightly
different trend is observed if we analyse female fans.

Most Supported European Clubs
by Singaporean Female Fans

This is mainly due to the fact that in Singapore, far more so than in
other Asian countries, we are looking at second- (or possibly even
third-) generation football fans, who act in a more conservative
way. The loyalty rate is very high, around 91.8%, and if we combine
this figure with the family-related data we get further confirmation
regarding how difficult it is to penetrate the Singaporean market.

30%

22%

Manchester U.

20.9%
18.1%

Tottenham

10.7%

Arsenal
35.4%
26.1%

20%
9.7%

10%
0%

Liverpool

Barcelona

Percentage of Singaporean fans
who follow the same club as their father
40%

The Spanish league doesn’t only show growth among women, but
also when considering fans under the age of 21 - 21.8% of whom
support a Spanish team, predominantly the third most supported
team in that segment, Barcelona. Still, generally speaking LaLiga
has plenty of room to improve its presence in the country, with
39.9% of fans of the Spanish league watching all or most of their
team’s LaLiga games, in comparison to the aggregate data in
Singapore of 52.4%. A more Asian-friendly schedule, for instance –
especially for Barcelona games – could further boost LaLiga and
establish it as a true EPL competitor in Singapore.

8.4%
5.3%

Manchester U. Liverpool

Barcelona

Arsenal

Chelsea

3.5%

3.5%

Real Madrid Tottenham

3.1%
Juventus

At first glance, the female data offers two big surprises. Firstly,
Liverpool is the most supported club, instead of the usual
Manchester United. Further to this, Barcelona also gains a
noteworthy 18% share, situating them as by far the third most
supported team. Women appear less influenced by their fathers’
preferences, with 24.3% of them not supporting the same team, and
24.3% is also the percentage of Singaporean women who support
LaLiga teams. This represents 8% more than the aggregate data
(men + women) and is almost entirely due to those women who
don’t follow their father’s lead and instead turned to LaLiga.

7.3%

Real Madrid

6.2%

Chelsea

5.6%

Juventus
B. Dortmund

- on how Family Plays a Role when Choosing a Team in Singapore -

3.4%
1.1%
5%

10%

15%

20%

25%
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Local Voices
Neil Humphreys is an island hopper. Born in the UK, he has also
lived in Australia and Singapore, but throughout his travels one
thing hasn’t changed – his love of football. This passion has made
him the most popular football pundit in the little red dot of
Singapore, and he now spearheads the English Premier League
(EPL) analysis of one of the country’s most popular newspapers.
After the enthralling weekend fixtures, Singapore begins its
Monday mornings with Neil.

We met Neil at a bustling Singaporean hawker in order to better
understand where European football stands in the country, and
began our chat with how the EPL has become the most-watched
league on this tiny island. “The biggest selling point of the EPL
across Asia is English,” Singapore’s best-selling author replied.
“The matches and commentary are in English, which is the most
spoken language in Singapore. Moreover, it is also commonly
spoken in Thailand, Malaysia, and Indonesia. Italian isn’t. Spanish
isn’t. That is something Serie A and LaLiga tried to wrestle with for
many years, they even set up English-language websites, but they
just don’t have the same ‘natural’ feeling.”
Likewise, Singapore has been one of the top Asian destinations for
European giants’ pre-season tours in recent years. We asked how
those efforts could affect the popularity of clubs in Asia. “Honestly,

I don’t think it makes much difference,” Neil responded. “Well, I
think it makes a difference for Manchester United and Liverpool
because it reinforces the connection you already have. But I can’t
imagine a young kid in Toa Payoh (a town in Singapore) goes to his
first game with his father at Sports Hub (National Stadium in
Singapore) and becomes an Aston Villa supporter for the rest of his
life. It could happen, but in the age of digital media, I don’t think
one live match at Sports Hub is as powerful as 50 live matches on
your phone every single week. I’m not saying that the live
experience is not powerful – there is nothing more powerful than
live football – I just don’t know if Everton visiting Singapore once
every three years would suddenly create a lot of Everton
supporters in Singapore. If Everton were to suddenly win the
league, playing good football every week on the television, that is
more likely to make you an Everton supporter than one game
where unfit players compete at 20% capacity in an exhibition
because all they care about is not getting injured.”
A Briton could be forgiven for arriving at Changi Airport and
wondering if it’s game-day. People flock about wearing football
jerseys when they are shopping, dining and even going to work.
We asked how ‘football uniform as fashion’ has become a norm in
Singapore and how different things are in Europe. “Last week, I
was eating breakfast at a local hotel while on a staycation,” Neil
began. “Trust me, I’m not a snob – I was just wearing a polo shirt
– but at the next table there was a husband and wife both wearing
United jerseys. It’s different here! Because it’s not cheap. My
clothes only cost me 10 bucks and a United shirt is more than 100.
So, it’s like wearing Fred Perry or Ralph Lauren. But, where I’m
from you don’t wear football jerseys at a hotel, you wear football
jerseys at the stadium. That’s just one very different thing. If I went
for a meal with my wife and tried to wear a West Ham jersey, she
would refuse to go out with me. It’s just a cultural difference.
Interestingly, it’s also about tribalism. It’s a pride thing.”

Finally, having lived on three islands across different continents,
we asked how Asian football differs from that of Australia and the
United Kingdom. “I think the level of support is bigger in Asia than
in Australia,” Neil replied. “I just think it’s unfortunate that the
fandom and passion are directed in the wrong way. It’s directed
more towards foreign football than local. If you added 20% of the
passion shown towards the EPL into Asian football, it would be
unstoppable, because you have a bigger population here.
Indonesia, Malaysia, Thailand and Japan are large countries with
huge populations. I think they have the passion, just as much as in
England, if not more – I don’t think many English people would get
up at four in the morning to watch the Champions League, but they
do that here and then go to work. Some of the games in Malaysia
are crazy. When I went to Johore, the atmosphere was amazing. It’s
intense. It’s like South America.

“Even if my books became popular and some miracle happened in
another country, I would honestly still come back to Singapore. It’s
still my home. Lee Kuan Yew (Singapore’s first prime minister) said
before he died: “If you are very clever and want to make a lot of
money, travel the world but keep Singapore as your base”.
Singapore is not perfect, but there are many worse places to live
than here. Singapore is my home. It’s not perfect but it’s home.”

- on Football and Life in Singapore as Seen through the Eyes of an Expat Writer -
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Top 10 Comparison Tables
Most Fans in Singapore

UEFA Ranking

Deloitte Money League

Most Followers Worldwide

1. Manchester U.

1. Real Madrid

1. Barcelona

1. Real Madrid

2. Liverpool

2. Atletico Madrid

2. Real Madrid

2. Barcelona

3. Arsenal

3. Barcelona

3. Manchester U.

3. Manchester U.

4. Barcelona

4. Bayern Munich

4. Bayern Munich

4. Bayern Munich

5. Chelsea

5. Juventus

5. PSG

5. Chelsea

6. Tottenham H.

6. Manchester C.

6. Manchester C.

6. Juventus

7. Real Madrid

7. PSG

7. Liverpool

7. PSG

8. Manchester C.

8. Liverpool

8. Tottenham H.

8. Manchester C.

9. Juventus

9. Manchester U.

9. Chelsea

9. Arsenal

10. Bayern Munich

10. Arsenal

10. Juventus

10. Liverpool

*June 2020

*2018/19

*June 2020
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About Ganassa
Our Editorial Teams

About Us
At Ganassa we are a team of digital football media experts, specialized in the creation,
localization, development and maintenance of websites and social media networks.
We work in Japan and across Asia with a crew of local creators and editors,
and we have a close relationship with the fans and the football community.
Our mission is to create a bridge between the football cultures in Asia
and those across the rest of the world.

Korea

www.ganassa.jp

Our Clients

Japan

China

Vietnam
Thailand

X

X

X

X

Also
Available:
English
Singapore
Arabic
Indonesia

Brazilian
Portuguese

X

X

X

X
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Specifics:
The total number of valid forms used to compile the 2020 Ganassa Report report is 5457. Interviews were conducted in the
streets and online in six different countries: Vietnam, Indonesia, Singapore, Korea Rep., Japan and China. Street interviews
were conducted mostly at university campuses and during work breaks in areas where office workers have lunch. The utmost
effort was put into interviewing people of both genders and of every age. Online data was acquired with the cooperation of
reliable regional websites, Facebook groups, Twitter and Weibo accounts and with the help of influencer’s accounts. Great care
was put into selecting unbiased sources and in checking the reliability of the data. A comparison between street and online data
was used to confirm the consistency of the data. Confidence Level (95%) and Margin of Error (±3%) were kept within
professional standards. When data had the same values, alphabetical order was used to tiebreak. The terminology in questions
about watching matches (All, Most, Some, Few, None) was explained to interviewees by using respectively the following values:
100%, 75%, 50%, 25%, 0%. The terminology in questions about following local football (Fully, Mostly, Mildly, Not at All) was
explained to interviewees by using the following values: 100% ,70%, 35% and 0% respectively.
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